
 
 
 

DC Beer Week Public Relations and Social Media Support 

Request for Proposal 

Proposal: 

 The District of Columbia Brewers’ Guild (the Guild) seeks a qualified vendor/contractor to 

provide Public Relations and Social Media support for DC Beer Week.  DC Beer Week will be celebrated 

this year from September 8 – September 15, 2019.  In cooperation with Guild staff, the vendor will draft 

press releases, develop and place editorial content in select local and/or national print and digital media 

outlets, and identify other media opportunities to enhance general exposure of DC Beer Week.  In 

addition, the vendor will manage the official DC Beer Week Facebook, Twitter, and Instagram social 

media platforms, post content as directed by Guild staff, and ensure commitments made to sponsors 

are fulfilled, as specified in the attached DC Beer Week Sponsorship Prospectus.  In addition, the vendor 

will provide and post social media content relevant to DC Beer Week for the DC Brewers’ Guild 

Facebook, Twitter and Instagram social media platforms as directed by Guild staff.  Details on frequency 

and content are provided below.    

Proposal Due Date: 

 Proposals, to be considered, must be submitted no later than 5:00 p.m., Friday, June 28, 2019.  

Proposals and all supporting materials should be submitted via email to Paul Dean, Executive Director, 

District of Columbia Brewers’ Guild, at paul@dcbg.org.   Questions can be submitted in writing, prior to 

the submission deadline, to that same email address, or you can contact Paul directly via phone at (202) 

930-2250. 

Contract Term: 

 The contracted services will begin on July 8, 2019, and end one week after the conclusion of DC 

Beer Week, on September 22, 2019.  Upon commencement of the contract, the vendor will be required 

to provide a memorandum summarizing work performed, media exposure gained and social media 

analytics, as described below.  

About: 

 DC BEER WEEK is an 8 day celebration of craft beer and the brewing industry in the District of 

Columbia. This annual celebration highlights the diversity and quality of locally available craft beer, and 

connects beer lovers with great local breweries, retailers, taverns, and restaurants through a series of 

exciting and informative events that feature hundreds of great craft beers.  Participants in DC Beer 

Week include Event Sponsors and Corporate Sponsors, who donate funds to the DC Brewer’s Guild in 

exchange for promotion of their events and their brand leading up to and throughout the week.  

Sponsorship benefits are detailed in the attached Sponsorship Prospectus.  Media coverage and social 
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media marketing and promotion are a major component of the DC Beer Week marketing plan.  

Information regarding DC Beer Week can be found at www.dcbeerweek.net. 

Scope of Work:  

 The contracted vendor will perform the following tasks: 

1) Draft two press releases as directed by Guild staff.  Press releases will cover the following topics: 

a. A general release announcing, the dates, event highlights (currently known), and 

information on sponsorships, solidarity beer, and other major DC Beer Week features 

(Mid-July). 

b. A release providing final details of major sponsorships, major events, solidarity beer, 

and any other relevant information. (First week of September) 

 

2) Develop editorial content regarding DCBW for placement in local media print, digital, television 

and radio outlets.   

3) Identify no less than 3 print or digital publications, one television outlet and one radio outlet to 
place general editorial information and/or provide interviews or features about DC Beer Week 
leading up to the event.  The vendor will draw upon their own resources and work with DCBG 
staff and the DCBW Task Force to identify potential media outlets, foster relationships through 
direct contact and editorial meetings, and secure commitments for publications, interviews, and 
media features of DCBW promotional information. 
   

4) Together with Guild staff, develop a social media strategic plan that will include a defined 

strategy for maximizing social media exposure for DC Beer Week, attract new followers to DC 

Beer Week social media platforms, and encourage social media engagement from the general 

public. 

 

5) Work with Guild staff to develop a detailed schedule of social media postings to Facebook, 

Twitter and Instagram platforms that meet the objectives of the strategic plan and fulfills 

sponsor commitments.  Posting schedule should include a general outline of post content.  

Schedule shall include, but not be limited to, the following:  Postings announcing new event and 

corporate sponsors, promotional postings leading up to DC Beer week highlighting specific 

events and DC Beer Week in general, daily postings during DC Beer Week highlighting the day’s 

events, and postings and announcements to fulfill sponsor commitments. 

 

6) Develop creative content, including texts and pictures, and post such content to social media 

outlets in accordance with the DC Beer Week social media schedule. 
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7) Work together with DCBG to develop a schedule to ensure social media coverage of select 

DCBW events.  Vendor should be available to cover select events if DCBG staff is unable to 

attend.  DC Beer Week staff and vendor will be responsible for taking pictures and posting 

content to social media platforms from the events.  Events may include the following:  Solidarity 

Brewing, Marquee Events, and Spotlight Events.  

 

8) Post relevant items to social media platforms leading up to and throughout DC Beer Week upon 

the request of Guild staff.  These items can include general information and news about DC Beer 

Week, reposts of material posted by DC Beer Week partners, and posts highlighting media 

coverage of DC Beer Week. 

 

9) At the conclusion of DC Beer Week, the vendor shall deliver a detailed report to the DC Brewers’ 

Guild that contains the following information:  A summary of the number of posts provided for 

each social media outlet, an analytical breakdown of post engagement, increase/decrease for 

number of followers for each social media outlet, comments on important “lessons learned” and 

recommendations for increasing engagement and visibility in future years. 

 

Contents of Proposal: 

 The Proposal shall contain the following items: 

1) Name of vendor submitting the proposal, and individuals that will be performing the work.  

Include address, telephone number, email address(es) and website url. 

 

2) Statement of Qualifications: 

The statement of Qualifications should include the following: 

a. Description and general background of firm or individual that will be performing the 

work. 

b. Resumes of individuals that will be performing the work. 

c. A list and description of relevant work performed in the past for similar events or 

campaigns by the firm or individuals performing the work.  Include examples of how 

your work contributed to the success of the campaign. 

d. Links, documents or other related materials demonstrating previous relevant work 

experience. 

e. Examples from previous social media campaigns the vendor has participated in. 

 

 

 

 

 



 
 

3) Statement of Approach: 

Include a brief (two page limit) description of how you or your firm would approach this 

assignment to meet the stated objectives.  Statement should mention strategies to maximize 

public relations and social media benefits to sponsors, increase general exposure of DC Beer 

Week, ensure substantial engagement from social media users and partners, and add to the 

overall success of DC Beer Week. 

4) Fee proposal: 

Include your proposed fee for performing the assignment.  A “flat fee” structure is preferred. 


